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Opportunity in Direct Selling

Visit Our Website
www.suvidacare.com

HEALTHCARE | BIOTECH | HERBAL | COSMETICS | SOLUTION | SKINCARE | FMCG | MANUFACTURING | AYURVEDIC | VETERINARY | EV
For unemployment free- disease free- self reliant India



A WALK THROUGH THE MILESTONES:

The journey of Suvidacare is a testament to perseverance and innovation in the medical &
healthcare industry. It all began in 1967 with a humble medical retail store owned by Mr. Sushil
Agarwal. Over the years, the company embarked on a remarkable journey of growth and expansion,
establishing several milestone companies along the way.

In 1977, ESKAG Pharma Pvt Ltd was founded, marking the first step towards creating a significant
presence in the pharmaceutical sector, introducing groundbreaking products such as Suvida
Contraceptive Pill. This was followed by Mittal Marketing and Sales Corporation in 1987 and BHP
Private Limited in 1989, further solidifying the company’s foothold in the market.

In 1993, La Chemico Pvt Ltd was established, making history in the medical industry by providing over
1000 allopathic medicines to government hospitals and nursing homes. setting up a large
manufacturing unit in West Bengal's Barasat city, occupying 75 Katha land. This laid the foundation
for future success and growth.

In 2004, Eskag Sanjeevani Pvt Ltd was founded for providing nursing & healthcare services.

The year 2005 saw the inception of West Bengal Chemical Industries Limited, expanding the
company's manufacturing capabilities and infrastructure in APl & chemicals.

In 2014, Maheshrajka Pharmaceuticals Pvt Ltd was established. This further strengthened the
company's position as a leader in the pharmaceutical industry as a marketing & distribution wing.

In 2016, Oracion Solutions LLP was established, focusing on Ayurvedic, cosmetics & FMCG products.

Finally, in 2023, on April 15th, Suvidacare embarked on its remarkable journey into the direct selling
division. With a focus on success and innovation, Suvidacare aims to revolutionize the direct selling
industry with its quality products and customer-centric approach.

The success of Suvidacare is a result of years of dedication, vision, and commitment to excellence in
the healthcare sector. By constantly adapting to market trends and consumer needs, Suvidacare
continues to pave the way for a healthier and brighter future.

Visit Our Website
www.suvidacare.com
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Company Vision

Dear Members of the Suvidacare Family,

It is with great pleasure and pride that | address you today, reflecting on the journey we have
undertaken together and looking ahead to the bright future that awaits us.
Suvidacare stands as a testament to our collective vision and mission. We are not just a company; we dre a community
driven by a shared purpose — to transform lives through health, wellness, and financial empowerment.
Our vision is ambitious yet achievable: to lead the direct selling industry with integrity, innovation, and inclusivity. We aspire
to create a world where everyone has access to superior wellness solutions and the opportunity to achieve their dreams.
Our mission serves as our roadmap, guiding us every step of the way. We are committed to delivering exceptional
products, fostering a supportive environment for our distributors, and making a positive impact on society.
As Chairman, | am deeply grateful for the dedication and passion of each member of the Suvidacare family.
It is your hard work, resilience, and belief in our vision that propel us forward.
Together, we have overcome challenges, celebrated victories, and laid the foundation for a brighter tomorrow.

Let us continue to uphold the values that define us — integrity, excellence, and compassion. Let us remain steadfast
in our commitment to our vision and mission, knowing that every action we take brings us closer to our goals.

Thank you for your unwavering support and commitment to Suvidacare. Together, we will write the next chapter
of our success story and inspire others to join us on this extraordinary journey.

“Working towards unemployment free, disease free, self reliant India.”
"\‘\ i , Warm regards,
Sushil Kr. Agarwal

Group Chairman



Company Mission

In the dynamic landscape of direct selling, Mr. Suyash Agarwal stands as a visionary leader, driving innovation and transformation through
SUVIDACARE, a company redefining the industry norms. As the CEO of SUVIDACARE,

Suyash Agarwal’s journey epitomizes resilience, creativity, and an unwavering commitment to customer-centric values.

SUVIDACARE, under Mr. Agarwal's guidance, has embarked on a mission to empower individuals through a unique business model that combines

direct selling with cutting-edge technology. At the heart of this model lies a dedication to providing high-quality products directly to consumers
while offering unparalleled entrepreneurial opportunities.

Suyash Agarwal’s leadership philosophy revolves around fostering a culture of transparency, integrity, and continuous improvement. He believes in
empowering SUVIDACARE’s independent distributors with the tools, training, and support they need to succeed in their entrepreneurial

endeavors. By prioritizing distributor success, SUVIDACARE ensures a symbiotic relationship where both the company and its associates thrive

together. Suyash Agarwal’s forward-thinking approach has enabled SUVIDACARE to stay agile in an ever-evolving market landscape, driving
sustainable growth and market expansion.

Moreover, Mr. Agarwal’'s commitment to social responsibility is ingrained in SUVIDACARE’s DNA. The company actively engages in
philanthropic initiatives, supporting causes ranging from environmental conservation to education and healthcare. Suyash Agarwal
believes that businesses have a responsibility not only to generate profits but also to make a positive impact on society.

In the face of challenges, Suyash Agarwal’s leadership shines through, inspiring resilience and adaptability within, the SUVIDACARE

community. Whether navigating regulatory changes or addressing market fluctuations, Mr. Agarwal’s  strategic vision and steadfast
determination steer the company towards sustainable growth and long-term success.

In conclusion, Mr. Suyash Agarwal’s tenure as CEO of SUVIDACARE exemplifies visionary leadership in the direct selling industry.
His unwavering commitment to innovation, integrity, and social responsibility has not only propelled SUVIDACARE to new heights
but has also set a benchmark for excellence in the realm of direct selling. As SUVIDACARE continues to redefine the landscape of

direct selling, Mr. Agarwal’s vision and leadership serve as guiding beacons, illuminating the path to brighter future for the company
and its stakeholders alike.

Warm regards, "Your work is going to fill a large part of your life, and the only way to be truly satisfied

is to do what you believe is great work. And the only way to do great work is to love
s UYGS h qu rwaQ I what you do.” - Steve Jobs
Group CEO
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Mahesrajka Group

“ Mahesrajka Pharmaceuticals Pvt. Ltd.

Specializes in the marketing and distribution of pharmaceutical products, ensuring
Maheshra) an&&m quality healthcare solutions reach consumers efficiently and effectively.

Oracion Solutions LLP.

Specializes in manufacturing and distribution of herbal nutrition, Nutraceutical,
cosmetic, and FMCG products. Committed to promoting natural wellness, we offer
high-quality products for health-conscious consumers.

LA Chemico Pvt. Ltd.

Specializes in manufacturing of allopathic medicines. With a focus on quality and
efficacy, they provide a range of pharmaceutical products to meet healthcare needs.

@.

LA Chamicao
Pwi. Ltd.




Company Scientist & Research
Development team

Suvkdacare



History of Graphical

Company Growth
COMPANY HISTORY

SUVIDACARE ONE OF THE LEADING TOP 10 DIRECT SELLING
COMPANY IN INDIA

SUVIDACARE

ORACION SOLUTIONS LLP

MAHESHRAJKA PHARMACEUTICALS PVT. LTD.

WEST BENGAL CHEMICAL INDUSTRIES LIMITED

sussweEm 1o COMPANY GROWTH

LA-CHEMICO PVT. LTD.

BHP(1981) PRIVATE LIMITED

MITTAL MARKETING & SALES CORPORATION

ESKAG PHARMA PVT. LTD.

SIDDESHWARI MEDICAL HALL

2023

ﬁ*‘ )
Suvidacare

AAAAAAAAAAAAAAAAAAAAAA

*Several other partnership firms Based in different parts of India.
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Our Product Segment

Health Care
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Our Product Segment

Beauty Care
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Our Product Segment

Home Care
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N Our Product Segment
Baby Care
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Our Product Segment
Women care
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Our Product Segment

Personal Care
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Our Product Segment

Grocery
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A VENTURE OF MAHESHRAJKA GROUP
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Why Direct Selling

Business?

Direct selling businesses offer individuals the opportunity to be their own boss, set their own schedule, and

potentially earn a significant income through selling products directly to consumers. Suvidacare might be
appealing to you for several reasons, such as the quality of our products, the compensation plan we offer, the
support and training we provide to our distributors, or perhaps the alignment of our values with yours.

Every Family Requires a
Parallel Source of Income

« Work Life Balance

* Dream Car SUVIDACARE

* Dream Home

» World Tour A Little Extra Income

+ Financial Security Means No
Compromises. No

Tensions, Happy
+ Charity Family Life, Freedom

« Better Education For Children And Security.

Quality Time With Family

+ Recognition
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Activation Options
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ECONOMY BUSINESS PREMIUM ELITE Activation PV- 16000
MAXIMUM EARNING :
12,00,000/- TOTAL

STARTER

MAXIMUM EARNING : yp to 2x of 16000 i.e.

Activation PV-1000 = Activation PV- 2000 Activation PV- 4000 Activation PV- 8000 Ajlso get (2% of CTO

MAXIMUM EARNING : = MAXIMUM EARNING : MAXIMUM EARNING :
75,000/- TOTAL 1,50,000/- TOTAL  3,00,000/- TOTAL = 6,00,000/- TOTAL 32000)
First Purchase per

Activation PV- 500

MAXIMUM EARNING :
First Purchase per

25,000/- TOTAL

First Purchase per  First Purchase per First Purchase per First Purchase per :

day capping 3000  day capping 5000  day capping 10000  day capping 15000  day capping 20000 day capping 30000
& Matching & Matching & Matching & Matching & Matching & Matching
Bonus 20% Bonus 20% Bonus 22% Bonus 22% Bonus 22% Bonus 25%

* After Capping income will be transferred to wallet till upgrade

Note : Top up to next level after maximum earning as per applicable options

Y Joining is absolutely Free Y

w

GENX
Activation PV- 32000
MAXIMUM EARNING :
UNLIMITED
Also get (3% of CTO

up to 2x of 32000 i.e.

64000)

First Purchase per
day capping 40000
& Matching
Bonus 25%

*T & Capply
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Our Independent Distributor's Are Our Most Important Asset, And We Reward Them
With An Exceptionally Generous Compensation Plans.

20 Ways to Make Profit in

1.Kick Start Bonus: award new member to kick
start their business

2. Team Matching Bonus : Earn a bonus on
matching of your team.

3. Sponsor Matching Bonus : Earn incentives on
matching income of your sponsored team
4.Karamveer Bonus: Get rewarded on your daily
work & efforts

5. Weekly Performance Bonus: Achieve specific

targets to earn performance-based bonuses.

6. Mentorship Support (Guru Dakshina): Get rewarded for
Mentoring your team.

7. Startup Bonus : Earn bonuses based on the sales performance of
your team.

8. Booster Bonus: Grow the business and earn bonuses for
expanding the customer base.

9. Star Bonus: Qualify for incentives based on your performance.
10. Rising Star Bonus: Reach specific sales goal and earn bonus by
becoming a rising star.

11. Sponsor Level Income: Achieve milestones with your team to

unlock additional bonuses.

12. Life style Fund: Achieve high levels of success to earn a bonus
for your life Style.

13. Magic Royalty Bonus: Enjoy Royalty twelve months like
pension.

14. Quarterly, Half yearly & Yearly Royal Bonus: Receive special
bonuses on your exceptional outstanding performance.

15. Fortnightly Loyalty Bonus: Reward loyal customers with

special discounts or offers to encourage repeat purchases

16) Lifetime Awards & Rewards on First Purchase & RE Purchase

17)Retail Profit: Earn from direct sales of products to customers 10% to 50%.

18) Buy 1 Get 1 Free : Get Rewarded when you purchase on MRP

19)Life Saver Fund: Secure your future with bonuses that contribute to life insurance or retirement plans.

20)Exotic Vacation: Enjoy luxury vacations as rewards for outstanding performance.

* An associate can make earnings in both plans with the same ID*



First purchase Business Plan
(Daily Closing Weekly Payout)



*All Members joining from 1000 PV onwards

*Qualify for 3 % of C.T.O Which will be equally distributed among all
new members for next 4 payouts. (weekly)

3% CTO

Kick start Bonus = X 4 Weekly payout
All new Members
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Team Matching Bonus 20% to 25% of PV

20% to 25% of PV Maximize your earnings with our Matching Bonus ! Earn 20% to 25% of PV (Point Value)
matching when both sides have an eligible direct sponsor.

*Daily Capping & Matching Bonus as per Package First 2 1 or 1:2

=2
5 @5@*
@ 2:10R1:2

YOU

1) You should have one Left & One Right Direct Sponsor

Note :

mandatory for getting Team Matching Bonus.
2) First Pair calculated 1:2 or 2:1 after that it will be counted 1:1
unlimited depth from your Left side & Right Side Business PV Matching

4) Power Side Carried Forward

3) After 1.5 Lakh Matching Bonus per week your Matching Bonus will be calculated as 15%
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Sponsor Matching Bonus Get 10%

of Matching Bonus on all your direct sponsors

/\/




I
" KARAMVEER BONUS 7% OF C.T.O

(DAILY ACTIVATION)

7% Of daily C.T.O will be equally distributed
among all Karamveers.

Criteria: Self Re purchase 500 PV mandatory within last 30 days
(applicable after 60 days of joining)

*fresh New Joining from both side in same day

*Daily Capping = 1 Matching Point

*No Carry Forward

*Pay out weekly JOINING
MiKaramveerdRoint

Suvkdacare
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Weekly Performance Bonus 5% of C.T.O

Criteria : 7000 PV : 7000 PV=1Unit

Maximize your earnings with our Weekly Performance Bonus. Minimum 7000 PV matching (1 UNIT) Earn 5% of the company weekly
turnover(C.T.0).

Capping per week =10 Unit.

Visit Our Website

*On fresh matching every week www.suvidacare.com
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Retail Profit

Independent distributors has the privilege
of earning 10% to 50% Retail selling profit
of SUVIDACARE products to the
consumers through various channels
such as a person, agents, websites or
social media sites.
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Buy 1 Get 1 free for
life time on First
Purchase &
Repurchase, If you
Purchase on
MRP Amount
Except FM.C.G,
Homecare & Non
Eligible Products.

*T & C Apply

Suvkdacare

CHANGING LIVES NATURALLY

Buy 1l getl
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(Fortnightly Payout)
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MENTORSHIP SUPPORT (GURU
DAKSHINA) 5% OF PV

*For knowledge, Guidance and
mentorship every direct
introducer will get their
remuneration.

*Life time on Repurchase of
each direct member




/
& %
Suvkdacare

AAAAAAAAAAAAAAAAAAAAAA

Startup Bonus: - 30% of C.T.0

1500 : 1500 RPV Matching = 1 Unit
Criteria : 250 PV Self Repurchase Mandatory

(after 60 days of joining)
®
AN
i

*Capping 20 units Per fortnight. V
\'

*Power Leg Carry Forward
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Booster Bonus: - 15% of C.T.0

11000 : 11000 RPV Matching = 1 Unit

J Criteria : 250 PV Self Repurchase Mandatory
G

A g

*Capping 15 units Per fortnight.

*Power Leg Carry Forward.
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Star Bonus 10% of C.T.O

25000 : 25000 RPV Matching =1 Unit
Criteria : 500 PV Self Repurchase Mandatory

*No Capping.

d

*Power Leg Carry Forward
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Rising Star Bonus 4% of C.T.0

55000 : 55000 RPV Matching =1 Unit
Criteria : 500 PV Self Repurchase Mandatory

*On Fresh Matching

*No Capping.



Sponsor Level Income 5%

Level Income allows you to earn from your downline team's active levels,
ranging from 1Ist to 5th level on Startup Bonus to Rising Star Bonus

Criteria : Self Repurchase of 250PV is mandatory every Fortnight

Level Income
1st Level 2%
2nd Level 1% o
1
3rd Level 1% s
[ N
4th Level 0.5% [~

5th Level 0.5%
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Life style fund 5% of C.T.0

* Monthly 1lakh R.P.V Matching = 3%. C.T.0
* Monthly 3 lakh R.P.V Matching = 3%+ 1% = 4% C.T.0

* Monthly 5 lakh R.P.V Matching = 3%+ 1%+ 1% = 5% C.T.0

Criteria : 1000 PV Self Repurchase Mandatory

This Income only for monthly fresh Matching
R.P.V Business volume will be Calculated

% Per month fund value will be distributed among the achievers %




S dacare Qualify for 1.25 Lakh RPV fresh matching for 3 consecutive months to earn the
Magic Royalty Fund. Enjoy a 2% monthly benefit from the company turnover
for the next 12 months.

Ist

1.25 Lakh RPV / 1.25 Lakh RPV
Month : / :

2nd

Month | 125 Lakh RPV/1.25 Lakh RPV

v
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3rd

1.25L 1.25L
Month 5 Lakh RPV / 1.25 Lakh RPV

Q AFTER QUALIFYING, YOU WILL BE ELIGIBLE TO GET 2%

OF C.T.O FOR NEXT 12 MONTHS AS MAGIC ROYALTY
BONUS

MINIMUM SELF PURCHASE 1000 RPV
ONLY FOR EVERY MONTH
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' Quarterly, Half yearly & Yearly \/
Royal Bonus

Financial year to Financial year

2.5 LAKHR.P.V 6 LAKHR.P.V 15 LAKHR.P.V
You will get 3% of You will get 6% of Every year you will get 12%
C.T.O on end of every C.T.0 on end of every six of C.T.O on end of Every
Quarter months financial year

*Self Repurchase 1000 RPV Mandatory



This is for loyalty bonus

Minimum Purchase 250 RPV and above from
the st to end of every calendar month and
get 250+ MRP products for free.

Loyalty Free

Get

Purchase
250 MRP +
22%5\\//(3& Free (Next
month)

Rs. 1/- per product deducted from loyalty bill
for CSR.

10NpoId | 189 | Ang uo s|gooliddo 10N,

S}0NPOId 8.4 PajwiuN,

F
O
<
=k
(o 3
<
vy
O
>
c
wn

“
o
q
e~
>,
oQ
=
sl
<



Life Saver Fund N
1% C.T.O

Fortnightly self repurchase of
500 RPV & qualify for life saver
fund incase of any
mishappening in the next
fortnight.

% T &C Applies $
suvidacare




S % Exotic Vacation will be conducted every 6 months as per company planning %

2uvYoacar % T &C Applies



TARGET MATCHING

NIL

10 PAIR POINTS

40 PAIR POINTS

90 PAIR POINTS

225 PAIR POINTS
550 PAIR POINTS
1400 PAIR POINTS
3000 PAIR POINTS
6000 PAIR POINTS

10000 PAIR POINTS

20000 PAIR POINTS

50000 PAIR POINTS

1LAKH PAIR POINTS

2 LAKH PAIR POINTS

3.5 LAKH PAIR POINTS

7 LAKH PAIR POINTS

15 LAKH PAIR POINTS

30 LAKH PAIR POINTS

50 LAKH PAIR POINTS

1CR PAIR POINTS

Lifetime Awards & Rewards on
First Purchase & RE Purchase

Condition
Nil
Nil
Nil
Nil
T1CONSULTANT ON LEFT OR RIGHT
TMANAGER ON LEFT OR RIGHT
1EXECUTIVE MANAGER ON LEFT OR RIGHT
1VICE CAPTAIN ON LEFT OR RIGHT
1CAPTAIN ON LEFT OR RIGHT
T1LEFT & 1 RIGHT EXECUTIVE GENRAL OR 2 RIGHT
& 2 LEFT CAPTAIN
1LEFT & 1RIGHT DIAMOND OR 2 RIGHT & 2 LEFT
EXECUTIVE GENRAL
1LEFT & 1 RIGHT WHITE DIAMOND OR 2 RIGHT &
2 LEFT DIAMOND
T1LEFT & 1 RIGHT BLACK DIAMOND OR 2 RIGHT &
2 LEFT WHITE DIAMOND
1LEFT & 1 RIGHT BLUE DIAMOND OR 2 RIGHT & 2
LEFT BLACK DIAMOND
1LEFT & 1 RIGHT PINK DIAMOND OR 2 RIGHT & 2
LEFT BLUE DIAMOND
1LEFT & 1 RIGHT CROWN AMBASSADOR & 2
RIGHT OR 2 LEFT PINK DIAMOND
TLEFT & 1 RIGHT MARSHAL OR 2 RIGHT & 2 LEFT
CROWN AMBASSADOR
1LEFT & 1 RIGHT CHIEF MARSHAL

1LEFT & 1 RIGHT CHAIRMAN CLUB

1LEFT & 1RIGHT CHAIRMAN CLUB

RANK

ASSOCIATE
SALES EXECUTIVE
SUPERVISIOR
CONSULTANT
MANAGER
EXECUTIVE MANAGER
VICE CAPTAIN
CAPTAIN
EXECUTIVE GENRAL

DIAMOND

WHITE DIAMOND

BLACK DIAMOND

BLUE DIAMOND

PINK DIAMOND

CROWN AMBASSADOR

MARSHAL

CHIEF MARSHAL

CHAIRMAN CLUB

PRESIDENT CLUB

FOUNDER CLUB

ACCUMULATED REWARDS

NIL
EX BAG
TSHIRT + BUSINESS TOOL KIT
SUIT LENGTH + SHIRT+TIE
NATIONAL BEACH TRIP
MOBILE /| GOLD Voucher.
LAPTOP OR GOLD Voucher.
ASIAN TOUR.
MOTOR BIKE [ SCOOTY

DIAMOND RING(AMOUNT OF 40K) + CAR VOUCHER OF 100K

WHITE DIAMOND RING AMOUNT OF 60K + EUROPE TOUR WITH SPOUSE + CAR VOUCHER OF 200K

BLACK DIAMOND RING AMOUNT OF 1LAKH + SUV CAR + 2 LAKH GOLD VOUCHER

BLUE DIAMOND RING AMOUNT OF 2 LAKH+
2 BHK FLAT AMOUNT OF 20 LAKH

Pink Diamond Ring 3 LAKH +Mercedes/ BMW Car

60 LAKH GOLD VOUCHER + ASIAN FAMILY TOUR

ROYAL BUNGALOW + 75 LAKH GOLD Voucher + INTERNATIONAL FAMILY TOUR

BEACH HOUSE + 1Cr GOLD Voucher + Europe Family Tour

2CR GOLD Voucher +Pent House + Convertible Car + World TOUR WITH FAMILY
5 CR GOLD Voucher + INTERNATIONAL FLAT+ INTERNATIONAL CRUISE

TOUR WITH FAMILY
15 CR GOLD Voucher +FERRARI Car + 3LAKH PENSION FUND PER MONTH FOR 50 YEARS + 1 BIGHA LAND

WITH BUNGALOW
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\/ A From the Management and National N/

Promoters Desk

| 2l

Sandip Halder

Vice President
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Joydeb Das
National Promoter
A dream is not something that makes the night
shorter to see in sleep, it is something that makes
the day shorter to fulfill, because there is no
substitute for hard work So if you believe in yourself,
then no one can stop you from succeeding.

Md Kurban Ali

Marketing & Sales Executive

Your Steps, Our
Responsibility

Smile please, the
world looks

better this way

Sk Nazibur Rahman
Chief Advisor

Raju Ghosal
National Promoter
(T (BB I (T PN (RS A T, ©12
YN A (RS AT AT, AN AT T
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Md. Sajjak Ali Molla
National Promoter
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Rameshwar Viswanath Swami
National Promoter

Today | will speak on hard work. Hard work leads
to success. It makes us confident. Success
comes with patience. There is no shortcut in life.
Great people worked hard. Hard work gives true
happiness. So, work hard for success. Students
must work hard daily
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Cross SpOhsoring

Company does not allow cross sponsoring. All the below mentioned acts will come under the preview of cross sponsoring.

* Sponsoring up an existing distributor from another group.

* Signing up the spouse when the husband is already a distributor and vice versa.

* Signing up under another sponsor without resigning from the earlier distributorship.

* Allowing someone else to use his or her distributorship to do business.

*If an unmarried son [daughter signs up under some other line of sponsorship than his/ her family and vice versa. In this case the new
distributorship id will be terminated.

Course of action if cross sponsoring comes to the notice:

* If cross sponsoring comes to notice within six months the new distributorship will be cancelled and the network under the new
distributorship will be shifted to next line of sponsor.

* Where cross sponsoring comes to notice after six months then in such cases company will decide from which distributorship needs
to be cancelled. The network under the cancelled distributorship will be shifted to the next higher distributor in the line of sponsorship.
If during the investigation it comes to light that one of the distributorship has been registered unethically without the consent of the
distributor in all such cases distributorship placed unethically will be cancelled and any network under that distributorship Id will be
shifted to next line of sponsorship. Company will also take strict action against distributor involved in the unethical sponsoring
company reserves that right to take any action that its deems fit and the decision of the company will be considered as final.
Expiry/Cancellation/ Resignation/Succession of Distributorship

Any distributor who wishes to resign from his distributorship can do so by submitting an application. Receipt of acknowledgement of
any such communication marks resignation of the distributorship. A distributor who has resigned can re register under any distributor
after 180 days from the date on which his resignation came into effect. No claim with regards to previously built network will be
entertained. In case of death of a distributor the business will be transferred to the nominee or the guardian where the

nominee is still a minor.
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Important Details Regarding Suvidacare Franchise Terms & Conditions.

As we continue to grow and strengthen our network, | would like to bring your attention to the latest offers and terms for our esteemed franchises — Suvidacare Home Shopee
Suvidacare Point, Suvidacare Circle, and Suvidacare District.

1. *Suvidacare Home Shopee:*

-Achieve a milestone by purchasing products worth 35,000 in a single invoice to become a Suvidacare Home Shopee.
‘Enjoy a 3% margin on your turnover and an additional 1% for maintenance.

-Avail the convenience of free courier services for single invoices billing 10,000 DP on rebilling.

2. *Suvidacare Point:*

-Achieve a milestone by purchasing products worth 1 Lakhs in a single invoice to become a Suvidacare Point.
‘Enjoy a 5% margin on your turnover and an additional 1% for maintenance.

-Avail the convenience of free courier services for single invoices billing 25,000 DP on rebilling.

3. *Suvidacare Circle:*

‘-Target a broader market by investing in products worth 3 lakhs in a single invoice to become a Suvidacare Circle.
‘A minimum area of 100 sqft is required to establish your presence.

‘Reap the benefits of a 7% turnover margin and 1% for maintenance.

‘Receive complimentary courier services for single invoice billing 50,000 DP on rebilling

4. *Suvidacare District:*

‘Expand your reach to an entire district by investing in products worth 15 lakhs in a single invoice to become a Suvidacare District franchise.
‘A minimum area of 300 sqgft. is required for your operations.

‘Enjoy an impressive 8% turnover margin and 1% for maintenance.

Receive Complimentary Courier services for single invoices billing 1 Lakhs DP on rebilling.

5* Franchise Refund Policy:

Suvidacare's franchise refund policy is designed to provide assurance to our franchise partners. In the deal that the products in your franchise are not selling as expected, we offer a refund
option. However, this refund is applicable only after a minimum of six consecutive months following the activation of the franchise. PV should be available in distributor panel.

-Upon surrendering your franchise, the refund is contingent on the products being in good condition, with undamaged packaging. It's essential that the products’ expiry date is within an
acceptable range, as items with a short remaining shelf life are not eligible for a refund.

‘This policy underscores our commitment to supporting our franchisees by allowing sufficient time for market penetration and product promotion. We believe in fostering a mutually beneficial
relationship and aim to ensure that our franchise partners have ample opportunity to establish a successful venture. Rest assured, our refund policy aligns with these principles while
maintaining standards of product quality and market viability.

‘PV should be available in distributor panel.

Beast Regards,
Team Suvidacare.



Thank You

N For Your Attention

This is not intended to be an all-inclusive list of policies and procedures of our Company,
however it is a guide to help answer the most commonly asked questions and sets forth the
guidelines under which the Company operates. The Company reserves the right to change
any terms or provisions at any time. Please do refer our Company Policies, procedures in
effect or as amended time to time and comply with applicable laws, regulations and
policies wherever you operate.

Copyright@2023suvidacare.All Rights Reserved.

We attempt to ensure that the information on the document is complete & accurate;
however, this information may contain typographical errors, pricing errors & other errors or
inaccuracies. We assume no responsibility for such errors & omissions & resque right to: (1)
Revoke any offer stated on the document. (2) Correct any errors inaccuracies or omissions;
& (3) Make changes to prices, contents, promotions, products descriptions or specifications
or other information'’s.

Visit Our Website
www.suvidacare.com

i mail-
Group Chairman:: / suvidacareindia@gmail.com

Sushil Kumar Agarwal

11 q q e q : 5 . Call us-
- : Vice President : Marketing & Sales Executive  National Promotors : Founder Leaders: 033 40651002/ 9062444333
F M.D / C.E.O [ Nodal Officer : sandip Halder Md Kurban Ali Md. Sajjak Ali Molla Brajesh Kumar
Suyash Agarwal _ : _ Customer Care (Head) LCELCLE U s ] : Corp. Address -
_ : Chief compliance Officer Tushnik Kh : Joydeb Das Sangita Roy 66/1A, Baithakkhana Road, Ist Floor, Kolkata-700 009, WB.
Chief Advisor: . . ol Leba e bt e Rameshwar Viswanath Swami
sk Nazibur Rahman Jiban Krishna Jana Greviance Officer

Suman Paul



